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Building a Career in Tourism

Types of Tourism

The graphic below offers some indication of the wide array of tourism types. Because we have
targeted tourism generally in this tool, online searches for any specific form of tourism would be
an initial step that could be taken to learn more about them. Nevertheless, the expansiveness of
the tourism domain demonstrates its importance as an industry and the opportunities for job
seekers.

Tourism is the “largest scale movement of goods, services, and people that humanity
has ever seen,”  and “the single largest peaceful movement of people across cultural
boundaries in the history of the world.”  With that in mind, it is not surprising that
anthropologists have provided much of the foundational scholarship on tourism. 
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Anthropologists can find direct employment in this sector, which currently accounts for
an extraordinary array of activities, 1 in 10 jobs across the planet, and an even higher
percentage of employment in popular destinations. Opportunities for anthropologists
in the tourism sector abound within the lodging and hotel sector, online travel
agencies and tour operators, inbound and outbound tour agencies operators, tour
guiding, travel writing and travel industry press, marketing agencies, airlines, tourism
impact assessment, cultural resource management, government policy-making
entities, advocacy and consulting work, academic research, and non-profit
organizations and foundations that support sustainable travel. 



What type of work can you do based on your training?

BA graduates work as interns, guides and/or entry-level employees, applying cultural awareness
and sensitivities. Selected examples include:

Intern, in the UNESCO Culture Sector
Events Coordinator for World Travel and Tourism Council
Event manager, director of digital content, or strategic planner at one of hundreds of
convention and visitor bureaus (CVBs) or destination management organizations (DMOs)
operating at the state, regional, and city level around the U.S. 
Assistant to the manager in a Belizean or Costa Rican ecolodge
Trip leader or tour operations coordinator for an educational travel company providing
international service travel experiences to high school or college students
Interpretative guide at cultural, archeological, and other historical sites, protected areas,
museums, or galleries

MA/MS graduates work in managerial and administrative positions or support monitoring and
evaluation efforts. They often bring greater theoretical, experiential, or investigative skills to their
work compared to entry-level bachelor graduates. Selected examples include:

Tourist Development Manager for a County in Florida, U.S.
Senior Sales and Events Supervisor, Tourism/Sports Marketing Division in U.S.
Project/Programme Management for the United Nations in Riyadh, Kingdom of Saudi Arabia
Regional Manager for a Tourism Company in Spain/Portugal
United Nations Tourism Statistics Expert/Tourism Satellite Account Compiler
Content Manager or Economic Impact Assessment for the U.S. Travel Association, Destination
Canada, or other national-level tourism advocacy organizations 
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Potential Benefits?

A worldwide phenomenon

Large and growing employment sector

Diverse opportunities within the industry

Opportunity for travel, cultural 
exchange, and learning

Opportunity to have a positive impact on
one of the largest industries in the world

Potential Drawbacks?

Markets can fluctuate based on a 
myriad of socio-political, economic,

and environmental factors

Poorly managed tourism can be exploitive 
of local employees and residents

Industry-specific training or 
certifications may be required

Language skills are often needed

https://wttc.org/
https://www.ustravel.org/
https://www.destinationcanada.com/en-ca
https://www.destinationcanada.com/en-ca


Why are anthropologists valuable to the tourism industry?

Anthropologists often have experience living and working in cross-cultural settings, including the
fieldwork research they conduct. They embrace diversity and are well-positioned to understand
the distinctive aspects of cultural differences and customs. They are able to facilitate
misunderstandings in cross-cultural communication and help resolve conflict between members
of the destination communities and the hospitality industry. They are used to understanding both
social scientific perspectives on tourism (i.e., etic views) as well as those of local residents and/or
impacted populations (i.e., emic views). 

Anthropologists can serve as advocates for the well-being of destination communities to avoid
exploitive tourism practices and cultural appropriation. Many anthropologists have acquired
language skills as well as ethnographic storytelling skills which are an asset in the tourism sector
—in such areas as marketing or creating engaging tours and exhibitions. Many anthropologists
have experience working with indigenous populations and understand the importance of
respecting indigenous cultures and natural environments. Consequently, they can help ensure
tourism initiatives are ethical and sustainable from the hospitality/destination side as well as the
visitor/traveler side. Anthropologists are also well suited to understand traveler trends and
preferences, which can inform improved designs of tours, experiences, and marketing campaigns.
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PhD graduates are typically involved in research positions related to tourism economic impacts,
specific aspects of social and environmental sustainability in the tourism sector, traveler
experiences, and trends affecting the industry. PhD graduates are also positioned for a range of
strategy, policy, and training and development roles. They tend to bring a combination of
theoretical and practical knowledge to their work as well as methodological rigor. Selected
examples include:

Executive Director of a County Tourism Office, Virginia
Culture and Travel Specialist for a luxury travel company based in New York
Strategic Plans and Policy Advisor for a U.S. Federal Government Agency
Sustainable Tourism, Nature-Based Tourism, Cultural Tourism, or Indigenous Tourism Expert
for an environmental NGO (e.g., Rainforest Alliance, The Nature Conservancy, Conservation
International)
Assistant Professor in a Department of Tourism Management

Skills Anthropologists Might Need/Want to 
Develop to Be Successful in the Tourism Sector

Most employers in the tourism industry seek job candidates with
specific skills rather than any particular theoretical or topical training.
Only occasionally can advanced degrees be used in lieu of specific
years of work experience, a situation which varies by employer.
Consider gaining some additional training in these areas:

Language skills
Customer relationship management (CRM) systems
Project management tools

https://www.rainforest-alliance.org/
https://preserve.nature.org/page/119497/donate/1?en_txn1=p_g.dfa.fd.x.dtd.br.X&supporter.appealCode=AHOMQONLN01W1SXX01&en_txn8=NewSch.ADPCGOONLNPDNZNZZD01Z01-BZUZE-DGAQ&gclsrc=aw.ds&gad_source=1&gad_campaignid=15873024931&gbraid=0AAAAAD-hzDbw_PTOdYEQ6iRRtnqyqHPvB&gclid=CjwKCAjwtfvEBhAmEiwA-DsKjqo7D7Vg-D5dZGd4J3W0nsBpGa-R8Atf3j4zoMrhRTIP3OgK9jAc3xoC_7YQAvD_BwE
https://www.conservation.org/
https://www.conservation.org/
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Marketing and business analytics platforms
Social media content creation and management
Social, environmental, and economic impact assessments
Tourism and hospitality coursework on offer at your university, including possible dual major
opportunities, minors, and certificate programs
Research assistant positions with instructors housed in tourism management or hospitality-
related departments at your university

References Related to Anthropology and Tourism

UN Tourism
UNESCO Sustainable Tourism
World Travel & Tourism Council
Sustainable Travel International
Center for Responsible Travel
Ecoclub
Council on Heritage and the Anthropology of Tourism
ScienceDirect - Annals of Tourism Research
International Journal of Tourism Anthropology

Additional Employment Resources

Tourism Organizations Directory includes links to hundreds of travel organizations, tourist
boards & convention and visitor bureaus (CVBs), each of which announces openings as
available
Tour Operators Directory includes links to hundreds of inbound, outbound, and online tour
operators, each of which announces openings as available
All Job Openings, UNESCO has hundreds of positions listed based on the search term “culture”
Indeed.com currently lists over 700 openings based on the search term “cultural tourism”
Arival Job Board posts many U.S.-based listings by location
Southeast Tourism Society is an example of a regional group which posts job openings
monthly
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