
Your portfolio will need a hosting platform. With many website hosting platforms available, start
by answering these two questions: 1) How much are you willing to pay? 2) How much are you
able or willing to code? A free site might be the best starter option, upgrading to the paid version
as needed. There are three common tradeoffs for free versions of sites: 1) their SEO (search engine
optimization) is low, 2) they offer a limited number of features, and 3) they may not allow for a
custom domain. 

Some popular free hosting platforms include:
Carrd
WordPress
GoDaddy

 
Some popular paid sites are:

SquareSpace
Hostinger
GoDaddy (paid)
Canva

All hosting platforms have their positives and negatives. Even with these limitations, free versions
are still the best starter options. If you do decide to go further, check out our tool on Building
Your Personal Website. 

Creating a
Professional Portfolio

An online professional portfolio is a collection of materials which showcases your work,
skills, and professional career in a visual format. While resumes typically use short
written bullet points, a portfolio allows for in-depth portrayals of your projects and
experience. Portfolios can be especially helpful during job interviews because they
highlight your approach to the issue you were investigating, your choice of methods,
and the way you addressed the various obstacles you faced. 

Hosting Your Portfolio

Pages to Feature

Once you have selected your site host, consider building at least four pages: Home, About,
Projects, and Contact. These pages should showcase you and your research, attract opportunities
for work, and document aspects of your career, including your accomplishments (e.g.,
presentations, articles).
 
1. The Home Page
This page should include a headshot, your name, and three to four keywords that summarize
what you do. For example, you could list “Anthropologist, Archivist, Researcher.” You could also
add a short objective statement about your work and career goals but written in no more than
two sentences.

https://carrd.co/
https://wordpress.com/free/
https://www.godaddy.com/websites/website-builder
https://www.squarespace.com/
https://www.hostinger.com/
https://www.godaddy.com/websites/website-builder
https://www.canva.com/website-builder/
https://anthrocareerready.net/wp-content/uploads/2024/11/ACRN-Building-Your-Personal-Website-11.10.2024.pdf
https://anthrocareerready.net/wp-content/uploads/2024/11/ACRN-Building-Your-Personal-Website-11.10.2024.pdf


2. About
This page should include short, general paragraphs about your background, skills, and projects.
You do not want to list every detail since that is what your resume is for! You do want brief
summaries or an overview of your professional history. The About page is also a good place to
add a note on your methodology such as, “I combine interviews and observations at meetings to
examine workplace relationships and their effect on productivity.”

3. Projects
This page acts as a hub for the four or five projects you want to feature. Make buttons to redirect
the viewer to a separate page for each project. Include at least one image related to the project
(rather than a stock photo) or some form of multimedia to help bring your work to life.

While basic information about the project (e.g., type, focus, timeframe, skills involved,
deliverables) appears, you have an opportunity to highlight your contributions:

Demonstrating how you conceived the project (or a portion of it) 
Explaining why you tackled the work the way you did, including the methodological options
and balancing the pros and cons of the techniques you chose
Describing the research challenges that you faced and how you addressed them to enhance
overall project outcomes.

In this discussion, you should be making explicit your technical expertise, problem-solving
abilities, judgment calls, communication and collaboration skills, and leadership.

When possible, describe project outcomes (e.g., percentages, increases, decreases) since many
hiring managers expect to see them. In a portfolio, you have the flexibility to offer insightful
details, revealing your role and what you accomplished. 

4. Recommendations/Testimonials
This page is optional but can be useful in displaying excerpts from written recommendations
from supervisors and other stakeholders (e.g., community members, students) or testimonials
from clients. This form of public exposure provides valuable information for potential employers
or new clients.

5. Contact
Make it easy for people to contact you! List your email, LinkedIn, Instagram, Calendly, or your site
of choice so people can reach out. 
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Of course, you can add more pages, such as featured
publications, awards or recognitions - including pages
and information that enhance your personal brand. 

These four pages are simply a good place to start.
Showcase your relevance and value to a prospective
employer!
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Design
Keep your portfolio design clean and simple. When it comes to images, circular or rounded edges
are more visually appealing than sharp corners. Make sure all images are clear and well-lit. Do not
use overly bright colors or visually busy layouts. Besides being difficult to read and understand,
websites that are visually complex introduce accessibility issues. When possible, include alt text
(text describing the image) for all images so that those who are visually impaired can appreciate
them; note that not all hosting platforms have the alt text feature.

You Have a Portfolio: Now What?
Now that you have created your portfolio, what do you do with it? Once you launch it on the
hosting site, it will be live and searchable on the internet. Consider other applications for it as well,
adding it to:
 

Your resume
Your LinkedIn Profile
Your profile page on your university or organization’s website
The signature of your emails
On your social media pages

 
The wider you can showcase your portfolio, the greater reach you will have.


