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COURSE DESCRIPTION 
 
Anthropology provides creative insights and solutions for tackling business problems often 
overlooked by more data-driven approaches. From the practical (e.g., how to design a user-
friendly digital platform) to the ethical (e.g., what are the responsibilities of a corporation to 
society), this course explores how practitioners and companies engage anthropology to study, 
critique, and/or meet the needs of the private sector. The first half of class explores disciplinary 
methods of inquiry, practical theory, project design, fieldwork, and ethics for the purposes of 
solving complex business problems. The second half of class delves more deeply into special 
topics in business anthropology: organizational culture, market & consumer research, and user 
experience (UX) design.  
 
 
 
 
 
 

CITATION: Jordan, Ann. 2019. "Business Anthropology." Oxford Research 
Encyclopedias: https://doi.org/10.1093/acrefore/9780190854584.013.4 

mailto:collinct@iu.edu
https://doi.org/10.1093/acrefore/9780190854584.013.4


Learning Objectives: At the end of the course, students should be able to:  
• Apply anthropological theory to solving business problems  
• Articulate the value anthropology in the private sector   
• Conduct qualitative interviews  
• Design and execute an ethnographic research project  
• Communicate ethical issues arising from qualitative research  

 
Course Expectations: Regular attendance and participation required. Approximately ±35 pages of 
reading per week. Assignments include a short reflection paper, group research project, midterm 
(case study) assignment, and final exam.  
 
Course Structure: Class meetings combine interactive class lectures with experiential learning 
through qualitative data collection.   
 
 

COURSE ASSIGNMENTS AND GRADING 
Grading Scale 

 
 
Assignment Grading Breakdown (% of Grade)  
Class Participation 10% 
Short Paper 15% 
Midterm (Case Study) Assignment 20% 
Group Research Project 25% 
Final Exam 30% 
Total Percentage of Grade 100%  

 
Assignment Due Dates / Exam Schedule 

1. Midterm (Case Study) Assignment Proposal (Thursday, February 23rd @11:59 PM EST) 
2. Midterm (Case Study) Assignment (Thursday, March 9th @11:59 PM EST)   
3. Short Paper (Thursday, April 27th @ 11:59 PM EST) 
4. Ethnographic Group Project (All Materials by Thursday, April 27th @ 11:59 PM EST) 

(Presentations Last Week of Class, Exact Dates TBD)  
5. Final Exam (TBD)  



 
Class Participation (10%) 
You are expected to actively participate in and contribute to class discussions. Your final 
participation grade is cumulative, reflecting the quality of your comments and the extent to 
which you contribute to class discussions. You are welcome to inquire about your participation 
grade at any time (and as many times) as you would like, following the first four weeks of 
classes, for instructor feedback on your progress.  
 
Short Reflective Paper (15%) 
A short reflect paper on the value of anthropology in the workplace. Specific prompts will be 
provided by the instructor at least three weeks before the assignment due date. You will be 
required to answer only ONE of the instructor prompts. Paper length should be 2-3 pages, 
double-spaced, Times New Romans, 12-point font, 1-inch margins.  
 
Due Date: Thursday, April 27th @11:59PM EST  
 
Midterm (Case Study) Assignment (20%) 
Compare and contrast two case studies on a professional topic of your choice.  
 
Formatting: The paper should be divided into four sections:  

1) Introduction & Argument  
2) Summaries (Case Study #1 & #2)   
3) Compare & Contrast (Case Study #1 & #2)  
4) Conclusion & Significance 

 
Approximate length of 4-6 pages 
Double-spaced 
Times New Romans, 12-point font 
1-inch margins 
 
Sources: Case studies should be selected from one of the following journals:  

• Journal of Business Anthropology (https://iucat.iu.edu/catalog/19531380)  
• EPIC (https://www.epicpeople.org/intelligences/)  
• Practical Anthropology (https://iucat.iu.edu/catalog/12535286)  
• Human Organization (https://iucat.iu.edu/catalog/11808468)  

 
 
Due Date(s): Students are REQUIRED to email their selected case studies and topic of choice by 
Thursday, February 23rd to collinct@iu.edu for instructor approval. Assignment due on 
Thursday, March 9th @11:59 PM.  
 
For more details, see Midterm (Case Study) Assignment PDF posted on CANVAS  
 

https://iucat.iu.edu/catalog/19531380
https://www.epicpeople.org/intelligences/
https://iucat.iu.edu/catalog/12535286
https://iucat.iu.edu/catalog/11808468
mailto:collinct@iu.edu


Group Research Project (25%) 
You will be divided into three groups to conduct research for the Anthropology Career Readiness 
Commission (https://anthrocareerready.net/). You will be responsible for the following:  

1) PowerPoint Presentation (15-min)  
2) All Research Materials (e.g., jottings, ethnographic diaries, interview transcripts, 

literature reviews, surveys, coding & analysis, etc.).  
 

Due Date: All materials will be due on Thursday, April 27th @ 11:59 PM EST. Presentations will 
be last week of class. Specific dates TBD.  
 
Final Exam (30%) 
A cumulative take-home exam covering class lectures, assignments, and readings. Format: two 
short answer questions and one long answer question. More details will be provided at least three 
weeks before exam date. Final exam is open-book and notes.  
 
Assignment Citation Style: 
https://www.americananthro.org/StayInformed/Content.aspx?ItemNumber=2044 
 
ATTENDANCE POLICY  
You are required to attend class meetings. Leaving class and returning, taking text messages, 
off-topic use of a laptop, and repeated lateness will be counted as absences. There IS a 
distinction between excused and unexcused absences. Excused absences will be granted at the 
discretion of the instructor for extenuating circumstances (e.g., sickness, religious 
accommodations, etc.). Please note: if you have a positive COVID-19 test, have COVID-like 
symptoms, or have been instructed to quarantine you should not attend class and your absences 
will be excused. Unexcused absences do not need instructor approval. However, please note that 
after 3 unexcused absences, your class participation grade will be lowered by 0.5 points. For 
example, if your participation grade is 15/15 (A+) and you have 7 unexcused absences, your 
participation grade will be lowered by 2pts to 13/15 (B).  
 
EXTRA CREDIT  
Extra credit is available to ALL students. For more details, see Extra Credit Instructions PDF in 
Canvas. Extra credit assignments must be submitted on the FINAL DAY of class, Wednesday, 
April 26th @ 11:59 PM EST.  
 
REQUIRED COURSE MATERIALS  
 
Sources to Acquire  
Ladner, Sam. 2014. Practical Ethnography: A Guide to Doing Ethnography in the Private 
Sector. Walnut Creek, CA: Left Coast Press. (e-book available through IU Library)  
*All other course materials are available on Canvas or the internet* 
 
 

https://anthrocareerready.net/
https://www.americananthro.org/StayInformed/Content.aspx?ItemNumber=2044


COURSE RELVANT WEBSITES 
 
Anthropology Career Readiness Commission 
https://anthrocareerready.net/building-careers-in-anthropology-conference/ 
 
UNIVERSITY RESOURCES (Important Links)  
 
ACCESSIBILITY AND ACCOMMODATION  
Indiana University is dedicated to ensuring that students with disabilities (e.g., chronic health, 
neurodevelopmental, neurological, sensory, psychological & emotional, including mental health, 
etc.) have the support services and reasonable accommodations needed to provide equal access to 
academic programs. To request an accommodation, you must establish your eligibility by 
working with ability Services for Students (iubdss@indiana.edu or 812-855-7578). Additional 
information can be found at accessibility.iu.edu. Note that services are confidential, may take 
time to put into place, and are not retroactive; captions and alternate media for print materials 
may take three or more weeks to get produced. Please contact your campus office as soon as 
possible if accommodations are needed. 
 
Disability Services for Students  
https://studentaffairs.indiana.edu/disability-services-students/ 
 
BIAS INCIDENT REPORTING 
Bias-based incident reports can be made by students, faculty, and staff. Any act of discrimination 
or harassment based on race, ethnicity, religious affiliation, gender, gender identity, sexual 
orientation or disability can be reported through any of the options: 1) fill out an online report at 
https://reportincident.iu.edu/; 2) call the Dean of Students Office at (812) 855-8187. Reports can 
be made anonymously at https://reportincident.iu.edu. 
 
SEXUAL MISCONDUCT & TITLE IX 
As your instructor, one of my responsibilities is to create a positive learning environment for all 
students. IU policy prohibits sexual misconduct in any form, including sexual harassment, sexual 
assault, stalking, sexual exploitation, and dating and domestic violence. If you have experienced 
sexual misconduct, or know someone who has, the University can help. If you are seeking help 
and would like to speak to someone confidentially, you can make an appointment with the IU 
Sexual Assault Crisis Services at (812) 855-5711 or contact a Confidential Victim Advocate at 
(812) 856-2469 or cva@indiana.edu. It is also important that you know that University policy 
requires me to share certain information brought to my attention about potential sexual 
misconduct, with the campus Deputy Sexual Misconduct & Title IX Coordinator or the 
University Sexual Misconduct & Title IX Coordinator. In that event, those individuals will work 
to ensure that appropriate measures are taken, and resources are made available. Protecting 
student privacy is of utmost concern, and information will only be shared with those that need to 

https://anthrocareerready.net/building-careers-in-anthropology-conference/
https://studentaffairs.indiana.edu/disability-services-students/
https://reportincident.iu.edu/
https://reportincident.iu.edu/


know to ensure the University can respond and assist. I encourage you to visit 
http://stopsexualviolence.iu.edu/index.html to learn more. 
 
MENTAL HEALTH AND WELL-BEING RESOURCES  
 
Counseling and Psychological Services (CAPS) 
https://healthcenter.indiana.edu/counseling/index.html 
 
Dean of Students’ Office (Other Services)  
https://studentaffairs.indiana.edu/student-support/get-help/index.html 
 
RELIGIOUS AND CIVIC OBSERVANCES 
Students missing class for a religious observance can find the officially approved 
accommodation form by going to the Vice Provost for Faculty and Academic Affairs webpage 
for religious accommodations: https://vpfaa.indiana.edu/faculty-resources/teaching-
resources/religious-observances-information.html. The form must be submitted at least 2 weeks 
prior to the anticipated absence. 
 
 

 
CLASS SCHEDULE + READING LIST 

(Please note: the reading and classroom schedule are subject to instructor changes, but students 
will be warned well beforehand) 

 
WEEK 1: Why Business Anthropology? (01/08-01/14)  

• McCracken, Grant. 2009. Chief Culture Officer: How to Create a Living, Breathing, 
Corporation. New York, NY: Basic Books, pp. 119-153.  

 
WEEK 2: Why Business Anthropology? (01/15-01/21) 

• Tett, Gillian. 2021. Anthro-Vision: A New Way to See in Business and Life. New York, 
NY: Simon & Schuster, pp. 29-53. (Optional Reading: pp. 99-115).  

 
WEEK 3: Questions, Questions, Questions! (01/22-28)  

• Agar, Michael H. 2008 [1980]. The Professional Stranger: An Informal Introduction to 
Ethnography, 2nd edition. UK: Emerald Group Publishing Limited, pp 113-131.  

• Optional Reading: Madsbjerg, Christian and Mikkel B. Rasmussen. 2014. The Moment of 
Clarity: Using the Human Sciences to Solve Your Toughest Business Problems. Boston, 
MA: Harvard Business Review Press, pp. 7-47.  

 
WEEK 4: Anthropological Theory in Practice (01/29-02/04) 

• Ladner, Sam. 2014. Practical Ethnography: A Guide to Doing Ethnography in the 
Private Sector. Walnut Creek, CA: Left Coast Press, pp. 21-37.  

http://stopsexualviolence.iu.edu/index.html
https://healthcenter.indiana.edu/counseling/index.html
https://studentaffairs.indiana.edu/student-support/get-help/index.html
https://vpfaa.indiana.edu/faculty-resources/teaching-resources/religious-observances-information.html
https://vpfaa.indiana.edu/faculty-resources/teaching-resources/religious-observances-information.html


 
WEEK 5: Ethnography in the Private Sector (02/05-02/11) 

• Ladner, Sam. 2014. Practical Ethnography: A Guide to Doing Ethnography in the 
Private Sector. Walnut Creek, CA: Left Coast Press, pp. 11-20, 115-138.  

 
WEEK 6: Interviewing (02/12-02/18) 

• Gillham, Bill. 2005. Research Interviewing: The Range of Techniques. New York, NY: 
Open University Press, pp. 45-53, 60-79, 121-126.  
 

WEEK 7: Qualitative Project Design (02/19-02/25) 
• Ladner, Sam. 2014. Practical Ethnography: A Guide to Doing Ethnography in the 

Private Sector. Walnut Creek, CA: Left Coast Press, pp. 55-68, 101-113.  
• DUE: MIDTERM (CASE STUDY) ASSIGNMENT PROPOSAL (02/23)  

 
WEEK 8: Analysis and Reporting (02/26-03/04) 

• Ladner, Sam. 2014. Practical Ethnography: A Guide to Doing Ethnography in the 
Private Sector. Walnut Creek, CA: Left Coast Press, pp. 139-177. 

 
WEEK 9: Ethics in Research (03/05-03/11) 

• Ladner, Sam. 2014. Practical Ethnography: A Guide to Doing Ethnography in the 
Private Sector. Walnut Creek, CA: Left Coast Press, pp. 87-99.  

• DUE: MIDTERM (CASE STUDY) ASSIGNMENT (03/09)  
 

SPRING BREAK (03/12-03/18) 
 
WEEK 10: Navigating the Culture of Doing Business (03/19-03/25)  

• Jordan, Ann. 2013. Business Anthropology 2nd edition. Long Grove, IL: Waveland Press, 
Inc, pp. 1-7, 43-62, 100-109.   

 
WEEK 11: Navigating the Culture of Doing Business (03/26-04/01) 

• Briody, Elizabeth and Gary P. Ferraro. 2017. The Culture of Doing Business, 8th Edition. 
London and New York: Routledge pp. 154-182.  

 
WEEK 12: Market & Consumer Research (04/02-04/08) 

• Jordan, Ann. 2013. Business Anthropology 2nd edition. Long Grove, IL: Waveland Press, 
Inc, pp. 73-87.  

• Optional Reading: Denny, Rita and Patricia L. Sunderland. Doing Anthropology in 
Consumer Research Walnut Creek, CA: Left Coast Press, Inc, pp. 57-78.  

 
WEEK 13: Market & Consumer Research (04/09-04/15) 

• de Waal Malefyt, Timothy. 2015. “The Senses in Anthropological and Marketing 
Research: Investigating a Consumer-Brand Ritual Holistically.” Journal of Business 
Anthropology 4(1): 5-30.  
 

WEEK 14: Design & User Experience (04/16-04/22) 



• Imai, Ryoko and Masahide Ban. 2016. “Disrupting Workspace: Designing an Office that 
Inspires Collaboration and Innovation.” EPIC: Ethnographic Praxis in Industry 
Conference Proceedings, pp. 444-464.  

• O’Loughlin, Erin, Gina Lucia Taha, and Michele Visciola. 2014. “Transforming a 
Financial Institution: The Value of UX Professionals,” Ethnographic Praxis in Industry 
Conference Proceedings,” pp. 254-266.  
 

WEEK 15: Review Week + Group Presentations (04/23-04/29)  
• No Readings  
• DUE: GROUP RESEARCH PROJECT (04/27)  
• DUE: SHORT PAPER (04/27)  

 
 
FINAL EXAM (TBD) 


